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Submissions – 

Square Peg / Round Hole 

The intent behind this year’s newsletter is to provide our agents with some useful 
information about the lines of business that we write.  I have been assigned the task of 
explaining what constitutes a good submission.   Dare we say that with nearly a quarter of a 
century working for Market Finders, I have seen my fair share of submissions that were less 
than ideal?  But then again, I want no one to think that we are teachers grading an essay.

First let me mention that absolutely nothing works better than just picking up the phone 
and calling us.  There are some risks that just need to be explained better than a standardized form can show.  Also, there are 
specific applications that will often replace the dreaded Acord form.  While the initial investment of time with a phone call may 
not seem to be the most expedient way of doing business in our new technology world, you may avoid later delays by having the 
correct application from the start and even possibly benefit from any pointers we might provide.

But for run-of-the-mill quotes, below are a few tips that will generate faster turnaround times.  We and our carriers typically use 
online programs to rate nowadays, and we cannot go any further in the process when we have an empty data field.  (The old square 
peg and round hole ain’t what it used to be!)

•	 We need the location address when rating a risk – as no entity lives in a P.O. Box.

•	 How many years has the insured been in business (or how many years experience)?  (This helps us determine which 
carriers would be the best fit.)

•	 The Rating Basis is always required (i.e.  gross receipts, payroll, # of units, sub cost, etc.).

•	 Policy limits and values are needed.  (Oddly, this is often the most overlooked portion of the application.)

•	 And the most important… we need a detailed description of operations.  Simply listing restaurant or backhoe operator 
is not enough, since there are several types of restaurants and different services performed with backhoes.

Another underwriting hindrance can be the insured’s website.  While this is supposed to 
be informative, many times the insured has outsourced the website as a “marketing” tool.  
Exaggerated verbiage may sound good, but it can be detrimental when products or services 
listed can keep them from insurance placement or negatively affect pricing.

At the end of the day, please note that we love our agents – and we love talking to you… 
insurance-wise or otherwise.  While it is true that we live in the age of technology, and the 
insurance industry requires us to be on the cutting edge of technology, not every problem can 
be solved with an e-mail or text.  Sure it expedites the simple stuff, but for a company whose 
slogan is about Unusual Risks, we still get a lot of requests to fit square pegs into round holes…  
please call our staff on these.

Dorothy Childress 
Flood Underwriter

29 years with MFIC

Flood Insurance – Not Just for Homeowners!

My job is to make sure you have current information about National Flood Insurance Program 
changes – and how it affects your client. I want to briefly share three points about Flood insurance…  
letting you know how YOU benefit from bringing your policies to us.   

1.	 The main advantage you will notice is our expertise in this field.  I have been the Flood 		
	 Underwriter for Market Finders for over 25 years.    You will be hard-pressed to find a broker 	
	 with more experience!
2.	 The second most important benefit to writing your Flood policies through Market Finders is 	
	 that I do the work for you!  Agents simply complete our Flood Quick Quote Sheet.  I enter all 	
	 the information for the application and advise you if additional information is being requested.

3.	 We also write Excess Flood policies.  The limit on ALL single family Flood policies is $250,000 and $100,000 for contents 	
	 (for Commercial policies, it is $500,000/$500,000).  Excess Flood can be a lifesaver for individuals and companies where that 	
	 amount is not sufficient.

I would love the opportunity to partner with you on all your Flood prospects.  Since we offer  both Primary and Excess Flood, 
there’s really no reason to go elsewhere!  Please feel free to contact me for a copy of our Flood Quick Quote Sheet  – or you can get 
it from our website www.mfic.com.  

Polly Shrader
Multi-line Underwriter

15 years with MFIC

Garage Mysteries

Many agents have mentioned that sometimes they don’t understand some of the Garage coverages – 
or even how to complete the application.  We are always willing to help you understand an application 
or explain any coverages.  Below is a “mini-course” in Garage Liability that may bolster your confidence.   

Exactly What Is Garage Liability? 

Garage Liability is a specialized coverage for those who sell and repair cars, trucks, motorcycles, 
RV’s, or trailers.  It offers protection from accidents such as slip and falls or resulting property damage.  
Garage Liability protects business owners from claims arising from premise and operations, as well as 
products and completed operations. 

What Is Garage-Keeper’s Insurance? 

While Garage Liability coverage does not extend physical damage protection to customer cars left on the premises for service or 
repair, Garage-Keeper’s insurance covers property damage to vehicles while in the “care, custody or control” of the shop.  Garage-
Keeper’s insurance covers damage to customer property for specific losses such as fire, theft or vandalism.  It can also be written as 
comprehensive coverage to include all losses except for collision and overturn.   (For example, if there is a fire while a customer’s 
car is stored overnight in the garage, the shop owner is not covered unless he also has a Garage-Keeper’s policy).  This policy is 
also intended to cover employees while they test drive the customer’s vehicle.  Garage-Keeper’s limits and deductibles are applied 
per vehicle.

Premium amount varies according to the number of employees and their driving records, the type of business, the shop location, 
and the level of on-site security provided – which is why these questions are always part of the application.

Gerri Warner
Multi-line Underwriter

10 years with MFIC

“Cyber”  Coverage

In our increasingly technology-driven society, it is hard to keep up with all the changes.  More 
and more businesses are setting up websites and using the Internet not only to draw in more business 
– but to sell items, take payments and collect information for future clients (or leads, in the case of 
insurance agencies). 

However, with all this bright new technology comes the ever-present criminal element.  Whether 
trying to infiltrate your files from the Internet by hacking your files or your client’s…  or stealing credit 
card numbers from your database or while checking out at a store…  there is no shortage of creative 
ways that criminals have come up with to get the information.  And no one is safe from these menaces. 

Consider these examples of cyber crimes:
•	 When a server and hard drive maintained by a company that was acquired by an insured were stolen, sensitive data 

for nearly 45,000 individuals was compromised. Carriers worked with the insured and provided $1 million to cover 
notification, public relations, and other incident-related services. 

•	 When an insured national apparel retailer with hundreds of outlets experienced a 48-hour systems failure at the start of 
a busy holiday weekend, the insured could not process sales and payments quickly and its operations were disrupted. 
Carriers added their expertise, assisted the retailer in retaining a forensic accountant, and verified the lost sales calculation 
for the holiday weekend. Carriers also reimbursed the insured for approximately $1.4 million of lost sales incurred after 
the waiting period applicable to a network interruption caused by a system failure.  

•	 When an insured hospital was notified by the United States Secret Service of a potential HIPAA breach that may have 
compromised data for 40,000 patients, an experienced team of dedicated cyber claims specialists quickly engaged a 
breach coach and a forensic investigator.  As a result, the insured had knowledgeable partners to provide advice, handle 
notifications, create a call center, offer patients access to identity-monitoring products, and ensure the incident was 
properly reported to the state regulatory agencies 

While different carriers may have different names for this coverage (Cyber Liability, Cyber Breach, Data Breach, or Cyber Guard, 
to name a few), it is a great opportunity for all agents to bring up this coverage. Every company that does business on the internet 
should consider this coverage.

The Winds and the Waves

Those of us who write property know the importance of addressing wind coverage, especially 
in areas that are coastal or in tornado alley.    With some variation depending upon the source of 
information you use, the heart of Tornado Alley is considered to be Nebraska, Kansas, Oklahoma, 
Texas, Iowa, Missouri, Arkansas, Illinois, Indiana, and parts of Ohio, Kentucky and Tennessee.  But 
actually, a tornado can be anywhere.  Since so many states are affected by wind coverage, today I am 
replacing my underwriter hat with a “teacher” hat so you can garner more knowledge than you ever 
needed to know  about wind!

•	 Tropical Depressions have wind speeds of less than 38 mph.
•	 Tropical Storms have wind speeds between 39 and 73 mph.
•	 Hurricanes have speeds greater than 74 mph.
•	 Tropical / Hurricane Peak Season is June 1 to November 30.
•	 Prior to 1950, Military forecasters in the US were responsible for assigning a number (not a name) to each storm.  In 1953, 	
	 female names were assigned, and in 1979 male names were  added.  The list of names has already been assigned up to the year 2017.
•	 The Hurricane Hunters are based at Keesler Air Force Base in Biloxi, Mississippi.

Due to the recent increase in tornadoes, many companies are now applying a wind/hail deductible in the Midwestern States.  
We have many markets that can handle your wind needs (Named Storm or wind/hail deductible) – either with all other perils or 
as monoline.  Some of the factors that come into play are construction type, year of construction, actual distance to the coast, and 
type of roof.   Be sure to give me a call with any questions regarding wind coverage.  I promise to wear my “underwriter” hat!  

Randi Lynch 
Multi-line Underwriter

20 years with MFIC

Explaining “Brokerage” Business

Brokerage is one of Market Finder’s main areas of expertise.  We define a brokerage account as 
risks which must be sent to the carrier.  Some reasons for this are:
a)	 What the applicant may produce or manufacture.
b)	 Services provided by the insured to their customer.
c)	 Accounts with a history of losses, fines or citations, etc.
d)	 New ventures.

A few examples of recently written accounts that I worked on include:
•	 Inland Marine coverage on Tree Trimming/Logging Equipment with several losses.
•	 Special Events such as Haunted Houses, Corn Mazes, Zombie Walks, etc.
•	 Products Liability for Healthcare products sold via e-bay.
•	 Inland Marine for an aerial photography firm needing world-wide coverage.

With over four decades of experience handling challenging risks, we hope you won’t hesitate to pick up the phone and call us to 
discuss your “unusual” risk.  We partner with the best of the specialty market carriers in order to offer the best possible outcome 
for your submission.  We look forward to speaking with you and are committed to providing options for you and your client.

Karen Cornett 
Commercial Lines 

Underwriter

40 years with MFIC

Aviation Clients May Be Closer Than You Think!

It seems many agents don’t think they have a need for Aviation insurance unless they are writing 
a policy on an airplane or airport.  But you might need to think again.  For example, a company that 
installs sound systems for in-flight entertainment was required to have Aviation General Liability.  In 
another situation, a bank repossessed a vacant airstrip and had to secure Aviation Premises Liability 
coverage until the property was sold.

But by far, the most growing area in Aviation today is the use of drones (or UAV’s).  They are showing 
up in some unexpected places!   Farmers are flocking to use drones to inspect their crops.  Photographers 
are another segment of the population using drones for aerial photography.  These examples are just the 
tip of the iceberg in a new coverage where technology has opened the door for explosive growth.

I do still handle the “typical” Aviation risks, as well, from a small single-engine aircraft to a major 
Aviation Manufacturer’s Product Liability.  I am able to quote online for small aircraft, which usually provides terms within minutes.  
Market Finders is proud to represent all of the aviation carriers that work through the agency system.  I value the relationship I have 
with each agent and am focused on providing timely and accurate proposals.

Mickey Kraft
Aviation Underwriter

1 year with MFIC


